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1. What is FameLab

FameLab is an exciting competition to find the new voices of science and engineering across the world. FameLab was started in 2005 in the UK by Cheltenham Science Festival and has quickly become established as a diamond model for successfully identifying, training and mentoring scientists and engineers to share their enthusiasm for their subjects with the public. FameLab is designed to inspire and motivate young scientists and engineers to actively engage with the public and stakeholders. With a proven format, honed over many competitions in more than 20 countries by the British Council, FameLab transcends cultures and languages. The robust training, coaching and recognition build confidence and skills allowing the alumni to put into practise their skills in a wide variety of situations. 

"You are making something entertaining but not dumbing it down and I think that is absolutely what FameLab is about." Dr Alice Roberts

FameLab continues to go from strength to strength. With more countries joining in 2015 hundreds of aspiring science ambassadors will graduate across Europe, Africa and Asia ready to spread the message that science and engineering is for everyone. Check out what is happening in your country! Contact us or you local partner if you want further information - welcome to the world of FameLab.
2. What do I have to do?

Present a scientific, engineering topic in 3 minutes, in a dynamic, engaging and accurate way. Your presentation should be pitched to a lay adult audience. We accept the use of props (only what you can carry on stage no set up time allowed) but not PowerPoint. Remember this is a live performance and props should represent this. Once you register, we will contact you individually regarding details.

3. Rules
Contestants have just three minutes to present a topic in science, engineering in an engaging way to a non-specialist adult audience.

· You may not use PowerPoint

· Props are limited to what you can carry on stage (there will be no time for set up)

· If you make it through the heats to the local final you will need a second presentation (which can be on the same topic, but must be demonstrably different in content).

The judges are looking for somebody who can shine in content, clarity and charisma:

Content: The content of the presentations MUST be scientifically accurate. If the topic chosen has controversy or uncertainty around it, then the presentation must acknowledge the opposing views. The scientific topic presented should be well chosen to suit the audience.

Clarity: Clarity is critical for effective science communication. The structure of the talk is important; as well as making sure the audience and judges can follow the talk and are left with an understanding of the scientific concept chosen.

Charisma: The audience and judges should be left inspired and enthused about science. The presenter must have that hard-to-describe but unmistakable quality of charisma. The winner will clearly be the one who makes the science easy to listen to, entertaining, exciting, who is not only able to communicate the science but who can share their passion for it.

4. Tips

We also asked the judges for their tips for contestants:

· Think about the beginning and end – hook us at the start, and then give us a satisfying ending that leaves us feeling we’ve had a complete journey (it’s nice if it brings the beginning back in some way, but that’s not the only way to end)

· Don’t try to copy somebody else’s style. Go with what works for you.

· Make sure there’s enough science in there. We can learn a lot in 3 minutes if you tell it well.

· Tell us something you’re excited about – your enthusiasm will shine through.

· Let go of the PowerPoint safety net – printing your slides onto a t-shirt or – worse – laminated bits of paper reduces you from 3 to 2 dimensions.

· Be in the moment – acknowledging what’s happening right here, right now (even if it’s something going wrong!) keeps us engaged – and shows you’re confident enough to cope.

· Don't overdo your introduction. You need to set a scene, give us a moment to grasp who you are and lead into your subject, sure. But you need to do all of that *quickly*, because you haven't really started until the introduction is behind you. Keep it punchy.

· Know where you're going. However much you've slaved over the individual words of your performance, make sure you know the waymarks too: the bullet-points that keep you on track. There are probably around five of them, and the last one will usually be your last line. If that's fixed in your mind then no matter how many of your carefully-honed bons mots fall apart, you still know how you're going to finish. So that's one less distraction.

· "What will they talk about in the pub?". What's your piece about? You need to be able to answer that in, say, ten words. Those words need to work when prefixed with "Did you know: " or "I heard this amazing thing today: ". Give people memorable nuggets they can use as social currency, it's the best way of spreading ideas around.

· Think theatrically. The impact of a prop can be changed by how it's introduced - is it carried on, picked up, or revealed? Similarly, you can trail your finale, tease it, or reveal it from an unexpected direction. There's no right or wrong here, you have to choose what best suits you and your story. But make sure you choose rather than just letting it happen.
